&

-

-~

.
Rsaaasg=
s3srssns

.
-
-

e

L

I.

———
Rl
e
Sy
—
-
S
—










& !|
ﬂ

ings

fe

Ul

Ne







Changing Consumer Preferences




Changing Consumer Preferences

Major Label Beer Sales 2006 — 2016 Craft Beer Sales 2006 — 2016
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120 -
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110 -
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100 - 4 -
0 | “Domestic light beer sales in the
U.S. hit a 10-year low in 2015.” 2"
80......'.B|°9mbe.rg.. o
2005 2007 2009 201 2013 2015 2005 2007 2009 2011 2013 2015

Sales in millions of barrels per year. So
Bloomberg, American Brewers Association



Changing Consumer Preferences
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Changing Consumer Preferences
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Jean Sales, Market Share 2006-2016

Levi’s
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GAP

2005
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2009
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2013

2015
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Custom Denim, Mkt Share 2006-2016

2005

2007 2009 2011 2013 2015

Sources: Euromonitor, Forbes
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Customization Impacting Real Estate
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Customization Impacting Real Estate

Class A Suburban Office Rents Renovated Creative Office Rents
40 - 40 -
35 - 395
30 - 30
20 I | e i i i 25 -
RO 20 -
15 15

2005 2007 2009 2011 2013 2015 2005 2007 2009 2011 2013 2015


















e Building
—

S10 M

Value in 2011




,F,rlnge Bu#anﬁs Go Mainstream
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Value in 2011

S 300 IVI Value in 2016 ($574 per SF)
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Better than new?

Positive Momentum
icago’s downiown office marke!
sirong run. Dozens of suburban compani
y, OF opening satellite sar to thy

sustain mumentum among occup

As a result of this demand, 2.3 million square feet of space have
been absorbed from the market in the past four quarters am
1 '

over Ihal span.

Faliowing
under consin

P
riencing a differs
quietty but surely transforming the leasing environment. A growing

list of property owners are renovating old buildings to attract
companies with young employees and the results seem fo be
working

Renovation proj

offics properties are leasing : pace than their brand new
competitors. Capital valu ated properts

skyrocketing. Two factors seem to be driving the market
demand for renovated office space in Chicago: simple
economics and changing design preferences among tenants.

Creative Repositioning and Tenant Demand | Q3 2015

keRooms
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Mid-Market,
San Francisco

Fulton Market, Shockoe Short North, Close In Outer Pioneer Square,
Chicago Bottom, Columbus Eastside, Downtown Seattle
Richmond Portland Durham
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The technology industry remains a leader in leasing

Technology

Banking, finance and insurance
Healthcare

Life sciences

Government

Law firm

Retail and hospitality

Other professional and business services
Media and entertainment

Architecture engineering construction design
Accounting consulting research strategy
Telecom

Manufacturing and distribution

Aerospace defense transportation
Association nonprofit union

Real estate

Marketing advertising communications PR
Energy and utilities

Education

0%

20.5%
15.3%
1.7%
6.6%
6.5%
6.0%
5.0%
4.0%

3.6%

3.6%

3.5%

3.4%

2.8%
2.7%
1.8%
1.8%
1.7%
1.6%
1.1%
0.9%
5% 10% 15% 20%

25%
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So where can we find good market opportunities?

Google

Opportunities...

=

Google Search I'm Feeling Lucky

Meet this year's Google Science Fair winners

@JLL
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What do today’s NERDS want?

= ECONOMIC=
UPPORTUNITY

NI

{%.IFE}

AFFORDABILITY < z EHARMT[R ——

= | IVE@P L @ 0GR

= {AUTHENTICITY} TRANSIT
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NERDS \nards\ .

Markets to which people, especially millennials, are moving in droves; and where
Gross Metropolitan Product (GMP) is growing 2X more than the U.S. average

East Bay / Oakland

Denver

Salt Lake City Nashville

E

Raleigh / Durham

()N)85



Follow the NERDS

EMPLOYMENT DEMOGRAPHICS
2016 NERDS JOB GROWTH HAS POPULATION GROWTH HAS
OCCURRED OCCURRED
_Fr/:ISETER THAN THE NATIONAL
1 . 4X NATIONAL 2 . BX SINGE 2010
AVERAGE

+1.3% +2.2% 110%

U.S. 1980-2015 U.S. 2015 NERDS college education levels above national average
average average

(()N185



Revenge of the NERDS

Top Performing US Cities by Vacancy, 2017

Nashville

San Francisco
Seattle-Bellevue
Salt Lake City
Raleigh-Durham
Portland

San Antonio

New York

Louisville

0.0% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0%

@JLL



Revenge of the NERDS

Top Performing Cities, Office Rent Growth (%, annual)

Nashville

Fairfield County, CT
Oakland-East Bay
Columbus

Portland

Austin

Philadelphia

Los Angeles

Raleigh-Durham

Dallas

0.0% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0% 14.0% 16.0% 18.0% 20.0%
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of office
space in
the
United
States is
transit-
accessible

' Transit-served
(Class A)

Transit-served

(overall)

Walkable

Tech-driven

All
submarkets

Not transit-
served

$35 S40 $45 S50 $55 ‘ g

Average asking rent (S p.s.f.)
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O of employees drive alone to work
O everyday. However, only:



“Be nice to nerds.
Chances are you’'ll end
up working for one.”™

\

-Bill Gates

@JLL
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Transportation

How do you get to work each day?

| 7.0%

CARPOOL PUBLIC WALK BIKE
TRANSPORTATION

JRIVE ALONE




Transportation

How would you prefer to get to work each day?

CARPOOL PUBLIC
TRANSPORTATION




If you could change one thing about your workplace, what would it be?

LOCATION / BUILDING AMENITIES ~ WORK STATION  MORE PRIVATE AREAS MORE COMMON
COMMUTE AREAS



1501 Woodfield Drive
e Built 1980
365,000 RSF

e Class B+
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 Built 1979
e 368,000 RSF

 Class B+
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1501 Woodfield Drive
e Built 1980

, Sk * 365000 RSF
%+ Class B+
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1560 Sherman Avenue
e Built 1977 Transit/Walk Score:

e 368,000 SF
* Class B+
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The Transit Premium

I

1501 Woodfield Drive

Asking Rent Transit/Walk Score:

35« 22

Vacancy

i, S e

1560 Sherman Avenue

Transit/Walk Score:

Asking Rent




